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Abstract

Background. Teenagers who are into sports seek information about their sport, including information about their idol
athletes. Idol athletes use social media platforms to distribute information to build their brand image among their fans.
One of the social media platforms currently widely used by teenagers as well as by athletes to establish the athletes’ brand
is Instagram. One type of information about athletes spread on Instagram includes aspects of athletic performance.
Referring to the athlete brand image model, they reveal that athletic performance contains elements of sportsmanship.
Sportsmanship is a material embedded in sports education as well as an attitude that each adolescent should develop.
Study purpose. The purpose of this study was to elicit an overview of the effect of exposure to information about
athletic performance on social media as well as its relationship with idolizing and the formation of sportsmanship
values within themselves, both expressed directly and through online media.

Materials and methods. The respondents of this study were 580 adolescents who actively took part in sports activity
units at their respective schools and universities. This study applied means to compare followed by simple regression

analysis.

Results. The results show that adolescents prefer information that contains elements of sportsmanship, and rivalry.
Exposure to information related to athletic performance disseminated by athletes through social media affects
adolescents’ idolizing attitudes. Idolizing attitude also affects adolescents’ sportsmanship shown directly, however, it
does not significantly affect sportsmanship being expressed through social media.

Conclusions. Adolescents in different sociodemographic categories have different preferences in selecting
information related to athletic performance from their idolized athletes on social media. The formation of
sportsmanship in adolescents can be supported by their exposure to information that is related to athletic

performance.
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Introduction

The sport has been transformed into an industry
and popular culture. The development of mass media has
paralleled this into a mass culture industry. Socially, through
the media, the sport has become the background of social
identity, even fueling the emotions of its fans, becoming
fanatics. The phenomenon of fanaticism can occur because
fans are passive and pathological victims of the media
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(Syahputra, 2016). In Indonesia, fanaticism in sports,
especially football teams, has become a social problem of
its own.

A significant number of clashes between fans have caused
material losses and even deaths. Several studies have been
produced on the phenomenon of fanaticism in sports. One of
them states social media can arouse a sense of love for clubs
(including favorite athletes), as well as resentment towards
opposing clubs (Bajari, 2017). The love for the favorite club
and hatred for the opposing club escalates into an attitude of
militancy from the fans. Some football clubs in Indonesia have
types of fans described as thugs, rioters, and agents of chaos
(Fuller, 2015), who are far from the values of sportsmanship.
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This condition certainly is contradicting the common
understanding that sport teaches sportsmanship. It is
because sports education for adolescents teaches lessons
about teamwork, perseverance, and competition (Huston
& McKeon, 2017), including sportsmanship. Therefore,
one suggestion given in this research is to foster teenage
supporters by instilling sportsmanship (Alim et al., 2020).
Hence, this study intends to answer this call by conducting
research related to sportsmanship among adolescents,
especially high school and university students.

Sport has been acknowledged as part of the educational
process in forming adolescents to be equipped with the
skills to cooperate, negotiate, learn to find solutions, and
resolve moral conflicts. Sport is said to help people to learn
to display virtues, including fairness, responsibility, team
loyalty, teamwork, conformity, and doing what is needed
for the common good. It is believed that the positive values
people have when engaging in sporting activities support
their behavior in public (Lata & Mondello, 2010). The
positive values in question include sportsmanship.

The information received by these individuals can
influence the establishment of attitudes within individuals.
Therefore, there is an expectation that the model information
containing sportsmanship sourced from significant
others as communicators can encourage the formation of
sportsmanship spirit within the communicant. Popular
athletes are individuals who have the potential to provide
role models for adolescents, especially athletes who are
idolized.

An athlete’s popularity can be associated with a certain
brand image. In connection with the Athlete’s brand image,
a study examining the behavior of sports team supporters
states that brand love and brand personality have a significant
effect on brand loyalty (Suhaemi, 2021). Consequently,
fans’ love and loyalty to a favorite athlete or team can be
directed to form sportsmanship and fair play (Nevzat, 2015)
in fans through the dissemination of information from the
athletic performance aspect which also contains elements
of sportsmanship (Arai et al., 2014), through social media.
Especially to their adolescent fans.

As individuals, adolescents go through experiences of
self-development in every aspect of their lives. An opinion
states that sometimes adolescents view sports celebrities are
heroic celebrities, and they are more intense in idolizing
sports celebrities than other celebrities (Hyman & Sierra,
2010). At the same time, adolescents are also learning to
develop their values, such as sportsmanship in a social
bond. One aspect that can be used in fostering social bonds
is participation and involvement in conventional activities,
such as sports (Vermillion, 2014). Socialization and values
formation through the field of physical culture and sport
for learners in micro and macro environments are related
to school, family, and community factors (Krutsevich et al.,
2021), as well as the media.

Considering that adolescents receive more information
from social media and all learning activities that used to
be done oftline are now available online, including reading
articles, and books, watching films/videos, following social
media posts, etc. (Lukianets & Lukianets, 2020). On the
other hand, athlete brand formation can also be done on
social media (Linsner et al., 2021; Na et al., 2020) through
Instagram followers (Hasaan et al., 2016), so information

about the athlete’s performance can be disseminated
by popular athletes through Instagram social media to
strengthen their brand as idol athletes while stimulating the
development of their fans’ sportsmanship attitudes.

Recently, there has been a phenomenon of conflict
among sports fans (e.g. football) that occurs in the real world
(clashes between the spectators in stadiums) and online
(hate speech wars between fanatical fans). The phenomenon
of hate speech wars and bullying each other on social media
between these fanatical fans show an expression of the lack
of fan attitudes in upholding sportsmanship values.

The aim of this study is to determine the exposure of
information about athletic performance on social media,
as well as its relationship with idolizing and the creation
of sportsmanship values within themselves, both expressed
directly and through online media. The proposed research
objectives include: adolescents’ preferences based on
sociodemographic to the type of athletics performance
information, the relationship between athletics performance
variables, idolizing, and sportsmanship among adolescents,
and the influence of athletics performance variables on
idolizing, and idolizing variables on sportsmanship among
adolescents.

Materials and methods

Study participants

The study participants were high school and university
students in DKI Jakarta and West Java provinces, Indonesia.
The population was those who wereactively involved in sports
activities. G*power was used to determine the minimum
sample size. The size of z, d, the confidence interval, and the
sample proportion base on similar research. The required
sample size was 384 (Dida et al., 2021), however, the
responses from respondents reached 580. The total number
of respondents based on sociodemographic categories is
presented in Table 1.

The study was conducted in accordance with the ethical
principles of the Helsinki Declaration for human research
and was approved by the Research Ethics Committee of the
Universitas Padjadjaran.

Study organization

This study used a survey research design. We conducted
an online survey by distributing a Google form link to a
number of WhatsApp groups of sports activity units in
schools and universities and included informed consent at
the beginning of the questionnaire.

The questionnaire contained several questions
comprising items/constructs that related to the measured
variables. The questions asked to adopt similar research with
the same indicators (Araietal.,2014). Some questionsinclude
Athletic performance Information; information that presents
athletics expertise, competition style, sportsmanship, and
rivalry (Arai et al.,, 2013). As for idolizing, we adopted
indicators from previous research (Biskup & Pfister, 1999)
with indicators of physical ability, appearance, and social
behavior.

Furthermore, we asked questions about the variable
of sportsmanship displayed directly; we adopted from
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Table 1. Information preferences related to athletics performance elements (athletics competence, competition style,
sportsmanship, and rivalry) are based on sociodemographic (gender, age, region of origin, economic status, and exposure

to information from social media)

. . Athletics Competition . .
Sociodemographic Category T il Sportsman-ship  Rivalry
Male (n=204) 10.838 10.765 10.877* 10.784
Gender
Female (n=376) 10.601 10.516 11.029 11.157*
A Adolescent (n=166) 10.639 10.536 10.886* 10.801
e
§ Early adulthood (n=414) 10.703 10.630 11.012 11.116*
Regi Rural (n=399) 10.649 10.526 10.932 10.962*
egion
& Urban (n=181) 10.762 10.773 11.072 11.166*
Lower (331) 10.625 10.601 11.003* 10.864
Economy Middle (n=206) 10.762 10.650 10.893 11.218*
Upper (n=43) 10.767 10.395 11.163 11.349*
. . Low (n=163) 10.460 10.748 11.172 11.239%
Social media exposure i
High (n=417) 10.772 10.547 10.899 10.942%
*highest score
similar research (Nevzat, 2015), which is termed fair play.  Results

Indicators of this variable include those relating to respect
towards teammates, respect conventions, gamesmanship,
and cheating. As for the items to measure sportsmanship in
online media, we adopted the concept of instigation adapted
to the context of online media from previous research
(Dwyer et al., 2016) which applies to the concepts examined
in this study.

Statistical analysis

Each item was measured using a Likert scale. Point
values range from 1 “strongly disagree to 7 strongly agree”
and the reverse value for negative questions. In order to avoid
potential problems that might be missed, the researcher
conducted a pre-test. The pilot study was conducted
among 30 respondents who were asked to respond to the
questionnaire to ensure its validity of the questionnaire.
Furthermore, the researcher also conducted academic
discussions with peers. The researcher made some changes
to the sentence structure and checked the display format of
the questionnaire so that they can access it properly through
mobile phone and computer screens.

The purpose of this study is to provide an overview
of the exposure to information that contains athletic
performance displayed by idol athletes in their social media.
This exposure is hypothesized to have a relationship with
idolizing, which is a mediating factor in the formation of
adolescent sportsmanship attitudes expressed in person and
through online media.

Researchers used SPSS version 22. In order to answer
the first research objective, researchers calculated the mean
of each type of athletics performance information, namely
athletics expertise, competition style, sportsmanship, and
rivalry (Arai et al.,, 2013) based on sociodemographic
categories. In addition, the researchers conducted a
correlation test between the variables studied, namely
information related to athletics performance, idolizing,
and sportsmanship attitudes. Finally, the researcher
conducted a regression analysis of the athletics performance
information variable on idolizing and the idolizing variable
on sportsmanship attitudes.

Information preference based on sociodemographic

The researcher computed comparative means to deter-
mine information preferences based on sociodemographic.
Research results regarding the information preferences
shown by respondents related to athletics performance ele-
ments based on sociodemographic illustrate of information
containing elements of sportsmanship, and rivalry is pre-
ferred by respondents over information containing elements
of athletics competence, and competition style. The results
of the calculation and comparison of means are presented
in Table 1.

The data in Table 1 shows that although the Mean
values between each type of information are not too far
apart, the respondents prefer the type of information that
contains elements of rivalry to the type of information
that contains elements of sportsmanship. It showed this
result by the female gender group, early adulthood, from
urban and rural areas, middle-and upper economy, and
respondents who received low and high exposure to social
media information.

Correlation

Further, researchers calculated bivariate correlations
to identify correlations between variables of athletics
performance (AP), idolizing (ID), sportsmanship shown
in person (OFFSP), and sportsmanship expressed through
social media (ONSP). The results of the correlation
calculation between variables are presented in Table 2.

The results of the study in table 2 show a significant
correlation between the variables of athletics performance

Table 2. Correlation analysis results

Var AP ID OFFSP ONSP
AP 1
ID 0.246** 1
OFFSP 0.500** 0.566** 1
ONSP 0.392** 0.069 0.367** 1
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(AP) with idolizing (ID), and sportsmanship shown directly
(OFEFESP), as well as sportsmanship expressed through social
media (ONSP). However, the variables idolizing (ID), and
sportsmanship expressed through social media (ONSP)
did not show a significant correlation. So the researcher
continued the calculation of partial regression analysis.

Regression analysis

In this section, researchers conducted regression
analyses to answer several proposed hypotheses, including:

H,: there is an influence of athletics performance (AP)
on idolizing (ID)

H,: there is an influence of idolizing (ID) on
sportsmanship shown directly (OFFSP)

H;: there is an influence of idolizing (ID) on
sportsmanship expressed through social media (ONSP)

H,: thereis an influence of sportsmanship shown directly
(OFFESP) on sportsmanship expressed through social media
(ONSP).

Researchers conducted statistical analyses using
Statistical Product and Service Solution (SPSS) software. We
used a simple linear regression test to analyze the data.

Table 3. R Square Results

Adjusted  Std. Error of

Table 3 shows the R Square value, which is the determi-
nant coefficient defined as the ability value of the indepen-
dent variable to explain the dependent variable. The highest
R Square value is shown by the independent variable idoliz-
ing (ID) in explaining the dependent variable sportsmanship
shown directly (OFFSP). The lowest R Square value is shown
by the independent variable idolizing (ID) in explaining the
dependent variable sportsmanship expressed through social
media (ONSP).

Table 4 shows the calculation based on ANOVA or
F-test. If F-count> F-table and Sig <0.5 then it means that
the independent variables proposed in a model can predict
the dependent variable being tested. Based on the regression
analysis results in table 4, we can see that the F-test results
of the calculation of each independent variable in models 1,
2, and 4 can predict the dependent variable being tested. To
test the hypothesis, the researcher conducted a t-value test.

Based on the hypothesis, test criteria stated that if the
t-count> t-table value and sig <0.5, then H, is rejected and
Hi is accepted. The t-test results in table 5 show that H,, H,,
and H, are accepted, and H; is rejected.

Discussion

Research results show that athletic performance is a
significant predictor of shaping idolization. Adolescents

Model R RSquare R Square the Estimate who are active in sports activities have idols from among
AP.ID 0.246 0.060 0.059 53774 athletes. It is likely that the athleteg they 1d(?hze a‘re'athletes
who come from the sport they are involved in. This is under
ID-OFFSP 0.566 0.320 0.319 10.9697 the research that states that sport has a significant role in
ID-ONSP 0.069 0.005 0.003 6.4813 selecting idols from among athletes (1li¢, 2013). We found a
OFFSP-ONSP 0.367 0.135 0.133 6.0437 positive relationship between idolizing and sportsmanship.
The potential cause of this result is because the
Table 4. F-test Results information containing athletic performance also contains
Model Sum of Squares df Mean Square F Sig.
Regression 1074.908 1 1074.908 37.17 .000%
1. AP-ID Residual 16713.815 578 28.917
Total 17788.722 579
Regression 32745.483 1 32745.483 272.12 .000%
2. ID-OFFSP Residual 69552.715 578 120.333
Total 102298.198 579
Regression 115.492 1 115.492 2.75 .098
3. ID-ONSP Residual 24280.515 578 42.008
Total 24396.007 579
Regression 3283.783 1 3283.783 89.90 .000*
4. OFFSP-ONSP Residual 21112.224 578 36.526
Total 24396.007 579

*sig < 0.05
Table 5. t-test Results

Unstandardized Coefficients Standardized Coeflicients

Hypothesis  Model B Std. Extor Beta t Sig. Desicion
H, AP*ID 0.259 0.042 0.246 6.097 0.000* accepted
H, ID*OFFESP 1.357 0.082 0.566 16.496 0.000* accepted
H, ID*ONSP 0.081 0.049 0.069 1.658 0.098 rejected
H, OFFSP*ONSP 0.179 0.019 0.367 9.482 0.000* accepted
*sig < 0.05
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elements of sportsmanship. Because sportsmanship is
indeed one indicator of athletic performance (Arai et al.,
2014). Apart from forming idolization, a previous study
stated that athletic performance positively influenced fan
loyalty (Mahmoudian et al., 2021). So the athletes who are
developing their brand image among fans should consider
disseminating information related to athletic performance
to increase the love and loyalty of their fans.

Athletic performance is included in the athlete’s on-field
attributes (Hasaan & Fisne, 2021). There are several aspects
that affect athletic performance (Watt & Hogan, 2018). One
of them is communicating with a significant other because
communicating with family and friends can have a positive
impact on athletic performance (Hayes et al., 2019).

For an adolescent who is in the phase of psychological and
social development, the figure and character of the idol will
color the shaping of his attitudes and values, including the shap-
ing of sportsmanship. This is because various aspects of value
orientation formation have relevance to activities in physical
culture and sports (Bakiko et al., 2022). A positive value orien-
tation will at least prevent someone from cheating. This is in line
with the opinion that behavioral control and perceived moral
obligations significantly predict the intention and motivation of
an athlete’s deviant behavior in sports (Kang et al., 2021).

In this era of information openness, it can spread miscon-
duct behavior among athletes through interpersonal mecha-
nisms and through the media. Either verbal or non-verbal
(Vveinhardt, 2017). In the sports world, deviant behavior that
is currently rife includes racist verbal violence shown even
when the athlete is competing and broadcast live on television.
This condition is quite concerning, considering that some of
their fans are adolescents who are still forming their personali-
ties, including learning to be sportsmanlike people.

In the world of sports, the concept of sportsmanship is
still difficult to understand. Because on the one hand, most
people consider sports as a vehicle to build a strong character.
But in the end, the perception of strength leads to a victory-
orientated mental attitude (Lata & Mondello, 2010). Whereas
victory is the result that must be got through a long process.

This creates its own risks when considering the number
of adolescents who idolize the athletes. Adolescents who ini-
tially only idolize sports celebrities can shift into fans who
have unhealthy obsessions (Hyman & Sierra, 2010) as showing
excessive support and imitation. Especially if the idol athlete
exhibits “win at all costs” behavior. Then it is not impossible if
many adolescent sports participants will adopt a similar men-
tality (Lata & Mondello, 2010). This is because sports are not
only about skill and winning, but also about prioritizing how
to work together as a professional team (Dijkstra et al., 2014).

This research has several implications. First, it directs
adolescents to choose idols more carefully. Although adoles-
cence is a phase where the peer group position is considered
more dominant (Raviv et al., 1996). However, at this point,
the role of the family is needed in directing adolescents to
choose idols and adopt role models from their idols.

The further implication of this study is to provide
consideration to educational institutions in sport, especially
higher education. Although studies of both the intellectual
and life skills benefits of athletic participation have been
conducted in several empirical studies, athletic-centered
curricula have not traditionally been offered for academic
credit in higher education (Molly & Weight, 2019).

This study has several limitations, including not
measuring the level of influence of each variable in adolescent
groups based on demographics and social ethnography. In
relation to the use of information through digital media,
there is a health study that states that various results from
searching for information on the Internet are most strongly
predicted by gender (Rice, 2006). Another study found
that boys and girls showed differences in indicators of self-
esteem, physical development, and priority in the choice
of value orientation (Bakiko et al., 2022). So for future
research, we recommend it to test the exposure of athletic
performance information on the formation of adolescent
attitudes in several categories, for example, based on gender.

Conclusions

The information preferences shown by respondents
related to athletics performance elements (athletics
competence, competition style, sportsmanship, and rivalry)
based on sociodemographic (gender, age, region of origin,
economic status, and exposure to information from social
media) illustrate that information containing elements of
sportsmanship, and rivalry is preferred by respondents than
information containing elements of athletics competence.
Respondents prefer the type of information that contains
elements of rivalry to the type of information that contains
elements of sportsmanship. There are different preferences
shown by each group in the sociodemographic category.
The female gender, early adulthood, urban and rural,
middle and upper economic groups, and respondents who
received low and high exposure to social media information
preferred information containing rivalry elements, while the
male gender and lower economic status groups preferred
information containing sportsmanship elements.

The information exposure related to athletics perfor-
mance disseminated by athletes through social media affects
the attitude of idolization by adolescents. Idolizing attitudes
also affect adolescent sportsmanship shown directly, how-
ever, it does not significantly affect sportsmanship expressed
through social media. However, sportsmanship shown
directly affects sportsmanship expressed by adolescents
through social media. Therefore, the researcher suggested to
future researchers to examine the simultaneous effect among
the concepts examined in this study.
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IHOOPMALINHUIA BNJINB CNOPTUBHUX NMOKA3HUKIB,
NMPOLECY CTBOPEHHA KYMUPIB | CMOPTUBHOI MAMCTEPHOCTI
HA YYHIB | CTYAEHTIB-OAHATIB PIBHUX BUAIB CIMOPTY

Xanub Xadiap '““PE, Api Aryn IIpactoBo'® %, ITyTpi /limimia'®PF,
Xomigin Amin'AP; Axmanp Onix Comixin?ABP

"YuiBepcurer Ilapkamkapan
[Temaroriuamit konemxk ITacynpan B Yimaxi

ABTOpPCHKNMIT BKIAJ: A — Au3aitH gocnipkenns; B — 36ip ganux; C - cratananis; D — migroroska pykormcy; E — 36ip komtis

Pedepar. Crarts: 7 c., 5 Tabn., 31 mxepero.

Icropis nuranns. IlifIiTky, AKi 3aiiMalOThCS CIIOPTOM, IIYKAIOTh iH(opMaIiio Ipo cBill BIJ CIIOPTY, @ TAKOX 1HPOpPMAILIio
PO CBOIX CIIOPTCMeHiB-KyM1piB. CIIOPTCMEHM-KyMMPU BIKOPUCTOBYIOTD IIaT(GOPMI COLiaIbHIX MEpPeX A/ MOLIMPEHH: iH-
¢dopmariii 3 MeTOI0 CTBOPEHH: CBOTO 00pas3y OpeH/y CliopTcMeHa cepef cBoix ¢aHaTiB. OfHi€ 3 IaTGOPM COLiaTbHUX Mepex,
SIKOIO 3apa3 MIMPOKO KOPUCTYIOTbCS MiIITKY, @ TAKOX CIIOPTCMEHM AJIsl CTBOPEHHs CBOTO OpeH/y CIopTcMeHa, € Instagram.
OpuH i3 Bupis indopmalii Ipo cnopTcMeHiB, 110 MOUMPIOETCS B Instagram, BK/II0OYA€ acleKTy CHOPTMBHMUX TOKa3HMKIB. 3Bep-
TAIYUCh 0 MOofeni 06pasy OpeHy CIOPTCMeHa, BOHU BUABIIAIOTD, 10 CIIOPTUBHI MOKa3HUKM MICTATb €eMEHTH CIIOPTUBHOL
MaitictepHOCTi. CIopTMBHA MaJICTEepHICTb € OFHMM i3 MaTepialiB, 3aK/IafleHNX y CTIOPTUBHE BUXOBAHHA, @ TAKOXK CTABIEHHAM, sKe
Mae pO3BMBATH B 001 KOKEH IUTITOK i IOHAK.

Mera gocmimxkeHHs. MeTo0 11bOro JOCIIPKeHHs 0Y/I0 OTPMMAHHS OIVIAAY 10A0 BIUIMBY iHpOpMaii Ipo CIOPTHBHI [TOKa3-
HIKI B COLIa/IbHMX MepeXkax, a TAKOXK ii 3B’13Ky 31 CTBOpeHHAM KyMUPIB i GOpMyBaHHAM LIHHOCTel CHOPTUBHOI MaiCTePHOCTI
B HUX CAMIX, SIK 6€3II0CcepeiHbO, TaK i Yepes OH/IAlH-Mepexi.

Marepianu Ta MeTOAM. YYaCHMKAMI [[bOTO JOCTImKeHHs 6y 580 mifyTiTKiB i FOHAKIB, SIKi aKTMBHO Gpanu y4acTb y CIop-
TYBHYX CEKIifIX y CBOIX BiIIOBIZHNX LIKO/NAX Ta yHiBepcuTeTaX. Y IIbOMY JOC/II/PKEHHI 3aCTOCOBYBa/lIN 3acoOM MOPIiBHAHHA 3
MOJJA/TbIIMM IMPOCTVM PEeTpeciiiHIM aHai30M.

PesynpraTn. PesynbraTtyt MOKasyIoTh, IO IIUIITKM Ta IOHAKY BiIAIOTh IIepeBary iHopMaii, sKa MICTUTD elleMeHTI CIIOp-
TMBHOI MaliCTepHOCTI Ta cynepHunTBa. [HpOpMallis Ipo CIOPTUBHI TOKa3HMUKY, AKY CHOPTCMEH! HOLIMPIOIOTH Yepe3 COLia/lbHi
Mepexi, BIVIMBAE Ha CTaB/IeHH:A HiAJITKIB 0 cTBOpeHH: KymMupiB. CTaBlIeHH: JO CTBOPEHH: KYMMPIB TaKOXK BIUIMBA€E Ha CIIOP-
TUBHY MajiCTePHICTD Mi/JIITKIB, sIKa JeMOHCTPYETHCS Ge3II0CcepeHbO, OHAK BOHO He CYTTEBO BIUIMBAE HA CIIOPTUBHY MajlCTep-
HICTb, IKa BMPa)Ka€TbCA Y€Pe3 CoLlia/bHi Mepexi.

Bucnosku. ITifniTky Ta JOHAKU B pi3HMX collia/IbHO-IeMOorpadiuHIX KaTeropifx MaloTh pi3Hi mepesaru y Bubopi inpopmariii,
OB 513aHOI 31 CIIOPTUBHMUMM IIOKAa3HMKAMI, Ky IXHi CIOPTCMEHU-KyMMUPY PO3MILIYIOTD ¥ COLia/IbHUX Mepeskax. PopMyBaHHIO
CIIOPTVBHOI MalICTEPHOCTI MiITITKIB | FOHAKiB MO>KHA CIPYSITH MIIIXOM iX O3HAlOM/IEHHS 3 iH(opMaIji€o, sIKa CTOCYEThCS CIIOP-
TUBHUX IIOKa3HUKIB.

Knro4oBi cnoBa: ciopTuBHi TOKa3HMKM, CHOPTMBHA MaJICTEPHICTh, CIOPTMBHE BUXOBAHHs, CTBOPEHHS KYMMPIB, COLlia/bHi
Mepexi.
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